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(NAPSA)—After the winds have
subsided, the rain has stopped and
floodwaters have receded, many
homeowners find themselves fac-
ing the real challenge of a hurri-
cane or tropical storm: the cleanup.
Even if you are fortunate enough to
escape major property damage, you
may find your home’s exterior is cov-
ered with dirt, grime, mold and
mildew, which is common after a
storm.
“It’s not unusual for mildew

growth to be one of the unfortu-
nate aftermaths of a severe storm
like a hurricane. It’s also common
after flooding or a season of heavy
rain and high humidity,” says
Rust-Oleum brand manager Dirk
Sappok. “Mildew can make the
exterior of your home look dirty
and unattractive—and if left
unchecked, can damage paint,
wood and siding, so it’s important
to remove it as soon after the
storm as possible.”
According to Sappok, removing

mold and mildew used to mean
countless hours of scrubbing or
power washing. Fortunately, those
days are gone. Thanks to products
specifically formulated to effec-
tively kill mold and mildew while
removing dirt and grime, cleaning
your home’s exterior is easier than
you think. Here’s how:
• Are the black spots on your

house just dirt or are they really
mildew? Since mildew is usually
black and can look a lot like dirt,
do this simple test: Apply a drop
of household bleach to the discol-
ored area. If it disappears, it’s
mildew and must be removed with
a cleaner specifically formulated
to kill mold and mildew.
• If it is mildew, use a house

cleaner that contains an EPA-reg-
istered mildewcide, such as
Zinsser JOMAX House Cleaner

and Mildew Killer. It will kill the
mold and mildew and loosen dirt
and stains without scrubbing or
power washing. And unlike bleach
alone, which can effectively kill
mildew but can also damage
wood, etch aluminum siding and
damage shrubs, plants and grass,
it’s formulated to kill mildew
without damaging your home or
surrounding foliage.
• After you’ve cleaned your

home and killed the mildew, con-
sider repainting with a high-qual-
ity water-based paint. Consider a
paint like Perma-White Mold &
Mildew-Proof Exterior Paint. It’s
guaranteed to prevent the growth
of mold and mildew on the paint
film for five years and is backed
by a lifetime guarantee to keep
your home mildew-free long after
the storm.
For more information on re-

moving and preventing mold and
mildew or for other home improve-
ment tips, visit www.zinsser.com.

After The Storm:Tips For Dealing
With Exterior Mold And Mildew

You may be able to spray away
mold and mildew.

(NAPSA)—When it comes to
balancing family budgets, moms
are often the CFOs—and it’s not
always easy.
To start, few moms realize how

much it actually costs to prepare
for a baby and raise a child.
According to a recent survey

from Chase Card Services and
Parents, 62 percent of moms of
children of all ages feel that rais-
ing a child is more expensive than
they had expected. The Chase
Blueprint-Parents Survey found
that, in response, moms are tak-
ing a proactive approach to saving
money and managing their spend-
ing. A clear majority of moms
attested to couponing (87 percent),
stocking up on sale items (74 per-
cent) and better managing their
credit cards (64 percent).
The survey, conducted among

1,025 readers of Parents and
American Baby, also revealed that
moms are developing budgets and
employing a variety of tactics to
better manage their families’
finances. Three-quarters of the
moms surveyed at least occasion-
ally use monthly spending plans
or budgets, and 52 percent report
that they regularly stick to them.
Another way moms manage
finances is by using free financial
planning features like Chase
Blueprint, which is available on
many Chase credit cards.
“When it comes to making pur-

chases for your children, it is

important to have plans in place,
particularly when you are borrow-
ing money,” said Caryn Kaiser,
general manager of Chase Blue-
print. “With Blueprint, moms can
design simple plans to pay for fam-
ily purchases both large and small,
helping them stay on track with
their long-term financial goals.”
The survey also found that vir-

tually all moms make their own
financial sacrifices for their chil-
dren by cutting back spending for
themselves once their child is born.
In addition, among those moms
who feel raising a child is more
expensive than expected, 61 per-
cent made drastic cuts to their per-
sonal spending as a way to coun-
terbalance those extra expenses.

Parents also often have trouble
saying no: Even with the uncer-
tain economy, most moms con-
tinue to spend on non-necessity
items for their children, in partic-
ular in the child’s first two years.
More than 80 percent of moms
continue to spend on non-neces-
sity items for their kids at least
some of the time, with one-third
describing themselves as doing
this often. According to the survey,
families spend an average of
$1,400 on their child’s nursery
and baby gear, and more than one
in five spend more than $2,000.
For more information on plan-

ning a bright financial future for
yourself and your family, visit
www.chase.com/blueprint.

How Moms ManageTo Balance The Budget

Smart budgeting is essential for planning a family’s financial future.

(NAPSA)—For parents of a child
with type 1 diabetes, Halloween can
seem like a tricky holiday.
Fortunately, the holiday can be

filled with tricks and treats with a
little planning. Here’s what par-
ents of children with type 1 dia-
betes need to know: Candy can be
dandy—as long as it’s in modera-
tion. Despite popular misconcep-
tions, sugar is not completely off-
limits for people living with type 1
diabetes. It is important to moni-
tor the carbohydrate counts of
candy and calculate them into
your child’s meal plan. For par-
ents who are still uncertain about
Halloween candy, remember:
•Treats don’t have to be

sweets. Stickers, small toys,
books, rubber spiders and other
gifts make great goodies for little
ghouls.
•Fun-size it. The smaller ver-

sion of the real thing can be a bet-
ter option for kids with diabetes.
It’s helpful to have carbohy-

drate counts on hand to allow for
the appropriate planning so your
child can indulge with a little less
worrying. Check blood glucose lev-
els often, especially if your child is
participating in parties, parades
or strenuous activities.
These tips come from a new

website, www.family.com/type1,
created by Disney Online in con-
sultation with Lilly Diabetes. The
site provides inspiration, informa-
tion and practical advice to fami-
lies with children who have type 1
diabetes. Articles, videos and
advice from caregivers raising
kids with type 1 diabetes high-
light ways for families to establish
a new routine and let kids be kids.

The site will also include seasonal
content such as alternative Hal-
loween snacks, tips on trick-or-
treating and participating in
school parades.
Lilly Diabetes and Disney Pub-

lishing Worldwide also launched a
collection of custom books for chil-
dren of various ages focusing on
many of the adventures of child-
hood with type 1 diabetes, such as
returning to school after diagno-
sis, going to birthday parties and
playing sports. One book is part of
the Mickey Mouse series, and fea-
tures Coco—a charismatic and
fun-loving monkey who has type 1
diabetes. Coco helps readers
understand that with planning,
families and children can still
experience the fun and magic life
has to offer.

Halloween, Candy AndType 1 Diabetes

Meet Coco, a charismatic and
fun-loving monkey who has type
1 diabetes. Coco helps readers
understand that with planning,
families and children can still
experience the fun and magic life
has to offer.

(NAPSA)—Saving energy saves
you money. That’s the message of a
new series of public service
announcements (PSAs) launched
by the U.S. Department of Energy
(DOE) and the Ad Council.
The announcements offer great

energy-saving tips such as switch-
ing from traditional lightbulbs to
energy-saving lightbulbs, adjust-
ing the thermostat at night or
while outside the home, as well as
purchasing appliances and prod-
ucts that have earned the ENERGY
STAR® designation. The PSAs were
created pro bono by Texas-based
advertising agency GSD&M.
EnergySavers.gov Website

Information
“Americans spend about

$2,000 per household on energy
every year—but many of them
could save a few hundred of that
without changing their lifestyle,”
said Energy Secretary Steven
Chu. “Many American families
can take simple steps to reduce
their energy bill, while making
their homes more comfortable,
and use that money for something
they really need or want.”
The PSAs direct homeowners

to www.energysavers.gov, where
they can find tools and informa-
tion to help them make their
homes more efficient. According
to the DOE, here are a few ways
you can save energy:
•Upgrading 15 of the inefficient

incandescent lightbulbs in your
home could save you about $50 per
year. ENERGY STAR®–qualified LEDs
use only 75–80 percent of the
energy and last up to 25 times
longer than the traditional incan-
descent bulbs they replace.
•In a typical U.S. home, ap-

pliances and home electronics are
responsible for about 20 percent

of the energy bills. Using ENERGY
STAR®–qualified appliances can
save homeowners money.
•You can save around 10 per-

cent a year on heating and cooling
bills by turning your thermostat
back 10° to 15° for eight hours a
day. Use a programmable thermo-
stat to make sure you are only
conditioning your home when you
need to be.
The TV PSAs are viewable on

the DOE’s YouTube channel
located at www.youtube.com/us
departmentofenergy and the Ad
Council ’s YouTube channel at
www.youtube.com/adcouncil.
In an effort to further the reach

of the campaign online, the DOE
and the Ad Council launched a
social media program on Facebook,
Twitter and YouTube.
Campaign Background and

Statistics
To see tips and the ads pre-

pared as part of the campaign,
visit www.energysavers.gov.

EasyWaysTo Save Money

Using ENERGY STAR®–qualified
appliances can save homeowners
money.

Brought to you by the U.S. Department of Energy
�

(NAPSA)—UnitedHealthcare
Medicare & Retirement, dedicated
to meeting the health and well-being
needs of seniors and other Medicare
beneficiaries, has developed the
Pharmacy Saver program to lower
members’ co-payments. For more
information, visit www.Pharmacy
Saver.com or www.United Pharmacy
Saver.com.

* * *
A new tool is now available for

men with prostate cancer to learn
about the importance of bone health
during the course of treatment. For
information about bone health and
a list of questions to ask your health
care provider, visit www.BoneHealth
inFocus.com.

* * *
For information on nutritional

supplements, visit The Vitamin
Shoppe at www.vitaminshoppe.com
or call (866) 293-3367.

* * *
The Get It Right! campaign says

a dentist, hygienist or dental assis-
tant involved in teeth whitening is
best. The campaign is sponsored by
Philips, makers of Sonicare power
toothbrushes and Zoom whitening.
Learn more at www.getitright.info.

* * *
When you’re separated from some-

one for whom you’re a caregiver,
Solutions for Caregivers nurses pro-
vide an objective assessment of the
situation, develop a care plan and
discuss recommendations with the
whole family. You can learn more at
WhatIsSolutionsForCaregivers.com.




