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(NAPSA)—The only way to
know if you are going to like a
game is to play it—and it has
become much easier to play a
game before committing to buy it.
One increasingly popular way to

try one out is with a tablet PC.
According to Forrester Research,
10.3 million tablets were purchased
last year, and Harris Interactive
predicts that one in five U.S. con-
sumers will own a tablet computer
by 2014.
New mobile game sites such as

WildTangent’s Android service
offer new ways to play on smart-
phones or tablets. For example,
with the Samsung Galaxy Tab 7.0,
the Sony Tablet S or dual-screen
Sony Tablet P, or even the View-
Sonic ViewPad 7e, game players
can get in on the fun.
Tablets provide an ideal gam-

ing experience. And adding a ser-
vice that lets you rent premium
games before committing to buy-
ing them is a great way to test out
a new game.
Android users may welcome

this news, as research says they
are more partial to games. The
average mobile gamer plays an
average of 7.8 hours a month,
while Android users spent an
average of 9.3 hours per month

playing games on their phones.
“Instead of having to purchase

a game without knowing if it’s any
good, users will have the ability to
rent the game for a day. The fee
can then be applied to the full
purchase price if you choose to
buy,” said Tricia Duryee of All-
ThingsD.
The rental option will end the

era of buying before download-
ing. Now mobile players can
enjoy only those games they
truly like.
For more information, visit

www.wildtangent.com or m.wild
tangent.com.

Playing The Android Game

Tablets are an ideal entertain-
ment device for playing games.

(NAPSA)—Every year there
are 12,000 new cases of spinal
cord injuries (SCI) in the U.S.
Approximately 10 percent affect
children under age 16.
The implications of SCI last a

lifetime, point out the experts at
Shriners Hospitals for Children®,
often resulting in some degree of
paralysis and disruption of the
body’s voluntary and involuntary
actions.

In addition to pro-
viding expert medical
and rehabilitative
care, it is important
for caregivers to be
aware of and meet the

developmental, social and educa-
tional needs of children and adoles-
cents with spinal cord injuries to
ensure they have the best opportu-
nity for a full, satisfying life.
In the mid-1980s, Shriners

Hospitals for Children established
the nation’s first SCI rehabilita-
tion programs specifically de-
signed for children and teenagers.
Shriners Hospitals for Children is
involved in spinal cord injury
research, including quality of life
studies, the refinement of diag-
nostic standards specifically for
pediatric injuries and studies to
understand the complexities of
regenerating the spinal cord.
Patients participating in these

programs—at Shriners Hospitals
for Children in Chicago, Philadel-
phia and Sacramento, Calif.—
receive the complete range of
services.
The family-centered rehabilita-

tion program is interdisciplinary,
offering each patient a complete,
easily accessible care program.
The treatment team may include
a variety of surgeons and other
physicians, nurses, physical ther-
apists, occupational therapists,
therapeutic recreation specialists,
psychologists, social workers and
dietitians.
Exercise and activity-based

rehabilitation, including aqua

therapy, pet therapy and adaptive
sports, are important parts of the
effort. These activities build
strength and stamina and in-
crease social interaction, confi-
dence and independence. Some of
the hospitals also offer specialty
camps emphasizing aspects of
health, fitness and independence.
In addition to providing the

best, most innovative care possi-
ble, the hospitals are involved in
several research efforts involving
SCI.
Currently, the hospitals are

funding 10 research and clinical
studies involving different aspects
of SCI, ranging from cell repair to
quality of life issues. In addition,
researchers at Shriners Hospitals
for Children share their expertise
through academic affiliations at
noteworthy institutions and by
providing opportunities for post-
doctoral researchers.
Shriners Hospitals for Children

depends on donations to fund its
research programs. For informa-
tion on ways you can support this
effort, visit www.donate2SHC.org.

Helping Children Live The Best Possible Life

Rehabilitation activities help
build stamina and increase social
confidence.

Anti-Fog Lenses
(NAPSA)—America’s eyeglass

wearers are not unclear about
what they want: they want lenses
that do not fog up.
A recent survey commissioned

by Essilor of America, a leader in
eyeglass lenses, revealed the situ-
ations in which foggy glasses pose
a problem.
Seventy-eight percent found

foggy lenses most annoying when
moving from indoor to outdoor
temperatures, but the most trou-
blesome activities are common

everyday tasks: cooking (52 per-
cent) and bath time (40 percent).
Other problematic situations
include: playing sports and exer-
cising outdoors (16 percent), driv-
ing (16 percent), working out in a
gym (8 percent), when at work (7
percent) and hunting (3 percent).
Glasses wearers also consid-

ered foggy lenses a safety issue as
three in five (59 percent) reported
feeling unsafe with them when
driving.
A majority (61 percent) of

respondents found their glasses
fogged up the most during the
winter, while just over one in five
(23 percent) said summer.
Among those who do find foggy

glasses a problem, most (56 per-
cent) are interested in anti-fog
lenses. Seventy-three percent
would be interested in learning
about anti-fog lenses.
To help four-eyed consumers

see their best, Essilor has un-
veiled lenses with Optifog technol-
ogy, an anti-fog property. These
lenses offer the best and most
durable protection against foggy
vision and are available through
eyecare providers.

Lenses with anti-fog properties
can help eyeglass wearers see
more clearly.

(NAPSA)—Composing a holi-
day checklist can be easier with a
little inspiration. Fortunately, a
new collection of gifts and cards
does more than offer some
inspired gift choices. It can inspire
real change around the world.
If you’re looking for inspiration,

the U.S. Fund for UNICEF offers
new holiday card and gift collec-
tions, Inspired Gifts, and products
benefiting UNICEF offered by top
brands. All money raised through
the organization’s Gifts That Give
Back program will help UNICEF
reduce the number of daily, pre-
ventable deaths of children under 5.
Continuing a 60-year tradition,

UNICEF’s holiday cards and gifts
collection includes an array of gift
ideas for men, women and chil-
dren of all ages. From puzzles to
home décor and scarves, a portion
of sales from each item will sup-
port programs that save, protect
and improve the lives of millions
of children in more than 150 coun-
tries worldwide. To shop online or
for more information, visit www.
shopcardsandgifts.unicefusa.org.
UNICEF holiday greeting cards

may also be purchased by calling
(800) 553-1200, and at Pier 1
Imports, IKEA, select Hallmark
Gold Crown stores and Barnes &
Noble stores. Pier 1 Imports and
IKEAwill donate 100 percent of the
purchase price of each holiday card
pack, and IKEA will also donate an
additional $1 per pack sold. The
Pier 1 card collection will feature
the winning design from this year’s
Annual Pier 1 Imports/UNICEF
Greeting Card Contest.
Inspired Gifts—such as Thera-

peutic Spread, Measles Vaccines,
mosquito nets and more—can
make an immediate and dramatic
difference in the lives of children
in need and may be purchased
online at www.inspiredgifts.org.
Partner companies conducting

activities supporting UNICEF this
holiday season include: IKEA,
Gucci, Disney by FEED Projects,
American Airlines and Delta Air
Lines.
Through December 24, with

every purchase of IKEA’s “Soft Toys
for Education” collection, including
stuffed animals, finger puppets and
an accompanying book, the IKEA
Foundation will donate one euro
(approximately $1.35) to support
UNICEF and Save the Children
education programs.
Since its inception in 2003,

IKEA’s “Soft Toys for Education”
has raised $47.5 million in support
of education programs, including
UNICEF’s “Schools for Africa” ini-
tiative, helping UNICEF provide
5.5 million children in 11 of Africa’s
poorest countries with access to a
quality education.
In celebration of Gucci’s seven-

year partnership with UNICEF,
which has raised over $10 million
dollars, Gucci Creative Director
Frida Giannini has designed an
updated version of the best-selling
“Gucci for UNICEF” Sukey bag.
Twenty-five percent of the retail
price for each bag sold in Gucci

stores and online through Febru-
ary 28 will benefit UNICEF’s
“Schools for Africa” initiative.
Gucci also announced a $250,000
donation in honor of its partner-
ship with UNICEF and the
release of the luxury edition trib-
ute book Gucci: The Making Of...
The latest FEED initiative bene-
fiting UNICEF celebrates Disney’s
beloved attraction through the
“Disney It’s A Small World” collec-
tion, inspired by the original art-
work of Mary Blair.
Items from the collection

include a tote, bib, infant body-
suit and pants set, and a tee for
girls and boys, available at
Nordstrom stores in the U.S.
and online. For each “FEED Our
Small World” product purchased,
FEED will make a donation to
help UNICEF provide children
with an entire year ’s worth of
vitamin A supplements.
Other supporters are helping

this holiday season as well.
Through January 15, 2012, for
every $1 donated to the U.S. Fund
for UNICEF at www.unicefusa.
org/aa, American Airlines® AAdvan-
tage® program members will earn
two AAdvantage miles in return
(minimum donation of $10 and
maximum award of 2,000 miles per
AAdvantage member). Delta Air
Lines SkyMiles® members can also
put their unused frequent flier
miles to good use by donating them
to the U.S. Fund for UNICEF at
www.delta.com/skywish.
Looking for another way to give

back?
• To aid children in famine and

drought-affected areas of the Horn
of Africa, Threadless and BBH
New York have partnered with the
U.S. Fund for UNICEF to release
a line of T-shirts entitled “Good
Shirts.” Visit www.threadless.
com/UNICEF.
• MSNBC’s “The Last Word

with Lawrence O’Donnell” has
partnered with the U.S. Fund
for UNICEF in KIND—Kids in
Need of Desks—to provide tens
of thousands of desks to hun-
dreds of schools in Malawi. For
more information, visit www.
unicefusa.org/kind.

Inspired Gifts That Give Back

Cards and gifts that save chil-
dren’s lives around the world.

(NAPSA)—For more than 2
million Americans with atrial fib-
rillation, the risk of stroke is five
times greater than average, says

the nonprofit National Stroke
Association. Fortunately, the risk
can be significantly reduced.
Learn more at www.stopafib.org
and www.facingafib.com.

Henry Dunster was named president of Harvard College in 1640.
He taught all the courses himself.
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