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(NAPSM)—Many women seek-
ing to advance their careers or
improve or promote their business
have found an association that
can help them do so—and help
others at the same time.

The group is the fastest-growing
and one of the most recognized pro-
fessional women’s organizations in
the country with over 107 local
chapters and more than 150,000
professional women members. The
association’s dynamic online plat-
form and in-person networking
events let members showcase their
businesses and gain exposure for
their career endeavors.

According to Matthew Proman,
founder of the National Association
of Professional Women (NAPW),
“The association provides an
opportunity for women who head
their own business to reach out to
other members across the country
or across the street. By reaching out
to others with like-minded
interests, members can benefit from
the insights and mentoring of
women with on-point experience
that may help them grow their own
enterprise,” Matt Proman notes.

For women in the corporate
world, NAPW’s networking offers
professional women access to
fellow members who have similar
experiences in similar industries.
Advice on climbing the corporate
ladder or changing career paths
can be navigated more easily with
the help of a member mentor who
has blazed a similar trail. Whether
in their own business or in a
corporate setting, NAPW members
get discounts and exclusive access
to resources and educational tools
designed to enhance their lives
professionally and personally with
seminars, conferences and job-
search tools.

For today’s professional women,
NAPW offers these steps toward
success:

1. Show you care. Take on
extra work and work extra hours.

2. Go beyond what is ex-
pected. Deliver more than your
competitor or what your boss has
asked for.

3. Accumulate knowledge.
Learn all you can about your
field or industry. Keep up with
innovations.

4. Examine the needs and
goals of your clients or your
company. See what competitors
or other employees are doing.

Now, professional women can
learn even more from one of today’s
most recognized and influential
young businesswomen, Ivanka
Trump, the keynote speaker at the
National Association of Professional
Women’s First Annual Conference
in New York on April 29, 2011.

The conference offers a full day
of formal and informal member-to-
member networking and provides
an opportunity to discuss financial
matters, career and business
development, mentoring and
advice for supporting small-busi-
ness growth, new product and ser-
vice introductions, and breaking
through the “glass ceiling.”

Trump, executive vice president
of Development and Acquisitions
of the Trump Organization’s real
estate interests, a principal of
Ivanka Trump Fine Jewelry, one of
the stars of NBC’s “Celebrity
Apprentice” and author of the New
York Times best seller “Trump
Card: Playing to Win in Work and
Life,” will offer insights about the
role of women in today’s economic
marketplace, the importance of
networking for today’s professional
women and the importance of
building and maintaining a busi-
ness and career-building brand.

For more information on the
conference or the organization,
go to www.napw.com or cal l
(866) 540-6279.

Women Helping Women Succeed

(NAPSM)—Increasingly, mass
transit systems are being asked to
find ways to grow the number of
riders they serve while cutting
costs.

As a consequence, these sys-
tems often face the challenge of
implementing better financial
management while, at the same
time, offering riders more conve-
nience, particularly when it comes
to schedules and fare collection.

Fortunately, there is new tech-
nology in the form of a smartcard
that may benefit both riders and
transit systems.

The Seattle Experience
Those who use mass transit in

the Seattle, Washington area can
ride everything from ferries to
buses and rail lines. Often, they
have to change from one mode of
transportation to another.

These varied forms of public
transportation are managed by
seven main transit agencies, each
with its own fare structure, sched-
ules and business rules.

In an effort to improve both
service and financial manage-
ment, an international company
called Vix ERG was engaged to
establish a Regional Fare Coordi-
nation System (RFCS).

The project involved the design
and implementation of a seamless
smartcard system that some in the
industry believe may be the wave of
the future. The system operates
across four counties, linking 12
ferry routes, approximately 17
miles of light rail and 73 miles of
commuter rail. The RFCS connects
62 cities and towns spread out over
6,500 square miles.

The key to the system is a
smartcard called ORCA. The card,
when purchased by riders, pro-
vides access to the coordinated

elements of the transit system.
Riders can move seamlessly from
one part of the system to another
with just a single fare card that
they never have to take out of
their wallet. The card also pro-
vides the system with a record of
rider use and revenues.

ORCA: A Whale of a Success
Public response to the system

has been so positive that ORCA
became the most requested item
on the Google search engine in the
Seattle area. The system is ulti-
mately expected to handle around
190 million passenger journeys
per year.

Vix ERG, part of the Vix Tech-
nology group of companies, is a
global leader in the design, supply
and operation of automated fare
collection technology for the mass
transit industry. It delivers every-
thing from magnetic stripe sys-
tems for small bus companies to
large multioperator smartcard and
credit card solutions that support
large cities or entire countries.

To learn more, visit the website
at www.vixtechnology.com.

New Smartcard JustTheTicket ForTransit Riders

New smartcard technology is
benefiting both mass transit sys-
tems and riders.

***
The ability to concentrate and
to use time well is everything.

—Lee Iacocca
***

***
Honest differences are often a
healthy sign of progress.

—Mahatma Gandhi
***

***
Timid men prefer the calm of
despotism to the tempestuous
sea of liberty.

—Thomas Jefferson
***

***
When I am painting I have a
general notion as to what I am
about. I can control the flow of
paint: There is no accident.

—Jackson Pollock
***

***
Great art picks up where nature
ends.

—Marc Chagall
***

***
Those who do not want to imi-
tate anything, produce nothing.

—Salvador Dali
***

***
My motto was always to keep swinging. Whether I was in a slump
or feeling badly or having trouble off the field, the only thing to
do was keep swinging.

—Hank Aaron
***

***
A work of art which did not begin in emotion is not art.

—Paul Cezanne
***

***
Art is not what you see, but what you make others see.

—Edgar Degas
***

***
You can learn little from victory. You can learn everything from
defeat.

—Christy Mathewson
***

A healthy adult takes about 23,000 breaths a day.
The Bahamas were named for their shallow waters by Spanish

explorer Juan Ponce de Leon. He called them baja mar, Spanish for
“shallow water.”

In hard times, early colleges
in the U.S. were forced to accept
payments such as cotton, sheep,
pewter, and food rather than
hard currency.

Experts say you’re 20 times
more likely to be struck by light-
ning than to be bitten by a
rattlesnake.




