newsworthy trends

For Men, Dressing For Work Gets Easier

‘3%"}}_ &

(NAPSA)—Businessmen and a
medical foundation may both
profit from a new line of clothing
that allows businessmen to be
prepared for any dress situation.

Recently, Jos. A. Bank, a cloth-
ier known for its classically
styled business suits and acces-
sories, announced plans to share
profits from its new TRIO line of
clothing with the National Child-
hood Cancer Foundation (NCCF).
Jos. A. Bank’s CEO & President
Robert Wildrick said, “NCCF is
leading the battle against child-
hood cancer at 250 treatment and
research centers that treat over
90 percent of children with can-
cer in North America. We believe
that the Jos. A Bank TRIO will
successfully meet the changes
taking place in the workplace
and are excited to share our suc-
cess with such a worthwhile
cause.”

Joseph A. Bank TRIO includes a
jacket, matching solid trousers, and
a second set of trousers in a coordi-
nating pattern. The clothier has
tailored the jacket to be worn either
with matching trousers as a suit or
with the contrasting trousers as a
casual ensemble. All three pieces
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DOING WELL BY DOING
GOOD—Profits from a new line of
clothing for men are being shared
with a foundation leading the bat-
tle against childhood cancer.

are cut from 100 percent comfort-
stretch, year-round wool fabric.

Jos. A. Bank Clothiers, Inc.
sells its full product line through
115 stores nationwide, an interna-
tional catalog with a total circula-
tion of eight million and a Web
site at www.josbank.com.



