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(NAPSA)—Do you research a
charity before you donate?
Chances are you don’t, and you’re
not alone. According to Hope Con-
sulting, 65 percent of Americans
fail to research before donating
their time and money—but
they’re donating a lot. In 2013,
Americans gave a staggering
$335 billion to charities, notes
Giving USA Foundation.

So what about Americans who
do research in advance? Unfortu-
nately, they often use ineffective
indicators for verifying trust in a
charity.

New research from the BBB
Wise Giving Alliance shows that 46
percent of people think that look-
ing at how funds are spent would
be the most important way to ver-
ify whether a charity is trust-
worthy. Donors often have unreal-
istic expectations regarding the
percentage of a charity’s expenses
that should go to overhead (admin-
istrative and fundraising costs). In
fact, charities need overhead to
improve their work and further
their fundraising and operating
capacity. While financial infor-
mation can help identify question-
able charities, financial ratios
alone fail to tell the entire story.
For example, a charity with good
financial ratios may have poor gov-
erning board oversight or may not
provide donors with easy access
to basic information, such as a
mission statement or program
accomplishments.

Details of a charity’s impact
can certainly be helpful to donors,
but even this measure has limita-
tions. Given the huge diversity
and number of charities, there is
no universal agreement on how to
objectively measure results. Addi-
tionally, when there are so many
charities addressing similar
causes, it is difficult to prove that
any single charity has made the
biggest difference. Just as solely
focusing on financials or overhead
doesn’t provide a full picture, nei-
ther does solely focusing on
impact.

Other donors verify trust in
charities based on the name alone.
Donors can become confused by
charities with similar names,

especially when associated with
similar causes. Questionable
fundraisers count on individuals
falling victim to mistaken identity
due to their reliance on charity
name recognition.

Personal experiences or famil-
iarity with a cause can give do-
nors a false sense of confidence.
Emotions can also be clouded by
recommendations from family or
friends. However, one cannot
assume that these well-meaning
contacts have verified the charity
in advance. Donors should always
vet charities for themselves, so
they can give with trust.

So what can donors do to make
sure that their donations are
going to responsible and trustwor-
thy charitable organizations?
Donors need to look at the whole
picture. Donors should seek out
charity assessments that use a
rigorous evaluation method
against holistic standards rather
than ranking charities based on
single indicators. This provides
donors with the necessary infor-
mation to truly understand which

charities are trustworthy—and
deserving of their time and money.

At Give.org, BBB Wise Giving
Alliance evaluates charities using
a comprehensive approach. Chari-
ties that meet all 20 BBB Stan-
dards for Charity Accountability
receive accreditation. This accred-
itation considers finances, govern-
ing board oversight, whether or
not the organization measures its
effectiveness, donor privacy and
so on. These measures are inte-
gral to understanding the whole
picture of a charity’s accountabil-
ity. If an organization meets the
BBB Wise Giving Alliance Stan-
dards, a donor can be sure that
the organization is trustworthy.

Researching before donating is
necessary to ensure that you are
giving to charities worthy of your
dollars and trust. When research-
ing, make sure you are consider-
ing the whole picture—not just
focusing on a single aspect. Just
as you deserve to know that a
charity is trustworthy and ethical,
a charity deserves to be judged on
more than just its finances.

Don’t Misplace Your Trust—Or Your Money (NAPSA)—It’s a familiar scene
in homes around the globe this
time of year: The anticipation of
the season is building and family
traditions are coming alive. Chil-
dren are on their best behavior
waiting for Santa to arrive, man-
tels are decorated with mono-
grammed stockings, Christmas
trees are filled with meaningful
ornaments and decorations, par-
ents are wrapping and hiding
gifts, and lights are twinkling
both inside and out. For many,
these family preparations and tra-
ditions also include unveiling an
Advent Calendar, a special calen-
dar used to count down to Christ-
mas with 25 doors or windows
that house special little surprises
when opened each day leading to
Christmas.

This year, American Greetings,
the U.S.-based greeting card com-
pany, is taking this long-standing
family tradition and updating it
for 2014 with a self-published app
developed for children. The Care
Bears Advent Calendar app stars
the lovable and friendly Care
Bears and invites children to
count down to Christmas with all
the sights, sounds and anticipa-
tion of the holiday. With whole-
some themes and fun activities,
the app is a great way for parents
and grandparents to connect with
children during the season.

The Care Bears live in Care-a-
Lot, a magical place where love,
caring and sharing flourish. They
are counting down to Christmas
and need a lot of help to get their
home ready. In the app, which
begins on December 1, children
can start the countdown by
“unlocking” activities like holiday-
themed puzzles, videos, coloring
pages and more, returning each
day to unlock another activity to

get them closer to December 25.
Kids can color with Tenderheart
Bear, do a puzzle with Share Bear,
wrap a gift with Cheer Bear and
much more. And just like the tra-
ditional Advent Calendars, on
December 25, the app gives users
a sweet surprise with a full-length
Care Bears video episode. When
not visiting the Care Bears each
day, the app also provides activi-
ties for kids. Children can design
hundreds of snowflakes and cre-
ate their own white Christmas
with the Care-a-Lot Snowflake
Maker, decorate the Care Bears
Christmas tree with special orna-
ments found within the app and
enjoy other wintry fun activities.

This is the first holiday-themed
app from American Greetings,
which owns the beloved, classic
children’s brands Care Bears and
Strawberry Shortcake. The app is
available now for download on
iPad and can be found on iTunes
for $2.99. There is also an app for
PC and Mac desktops that can be
found on the American Greetings
website, www.americangreetings.
com/care-bears-advent-calendar.

Classic Holiday Tradition Gets Modern Update With
Help From Beloved Furry Friends,The Care Bears

A new Advent Calendar app stars
the lovable and friendly Care
Bears.

(NAPSA)—It’s important to
pay attention to the active ingre-
dients in prescription and over-
the-counter medications you take
to alleviate cold symptoms. To
help, there’s Gut Check: Know
Your Medicine, a campaign from
the American Gastroenterological
Association, which educates
patients about medication safety.
Learn more at www.GutCheck
Facts.org.

* * *
To help reduce contaminants

that may be in tap water, you can
get a water filtration system from
3M. Its wide range of filtration
products address pesticides,
nitrates, arsenic and other conta-
minants. Learn more at www.
3mwater.com/yesIwanta3MWater
Solution and www.facebook.com/
3MWaterDealer.

* * *
You can give your immune sys-

tem a natural boost by taking
AHCC (Active Hexose Correlated
Compound), a natural extract
from Japanese medicinal mush-
rooms that has been extensively
studied for its ability to stimulate

immune response and protect
against viral, bacterial and fungal
infections.

* * *
Many of the very ill or elderly

have trouble taking their medica-
tion by mouth. For them, veteran
hospice nurse Brad Macy, RN,
BSN, developed a simple and
innovative device available from
Hospi Corporation. For more in-
formation about the Macy Cath-
eter, visit www.hospicorp.com.

In 1869, Dr. Brown’s Celery Tonic
went on sale for the first time.The
drink consisted of soda water and
crushed celery seed. It sparked a
celery craze in the late 19th cen-
tury that included celery flavored
soft drinks, celery gum, celery soup
and elixir of celery.

Samuel Colt, inventor of the Colt revolver, “the gun that won the West,”
worked on the prototype in his father’s textile plant. Colt once earned
a living touring the country performing laughing gas demonstrations.

Earl Tupper, of Tupperware fame, is believed to have gotten the design
for Tupperware’s liquid-proof, airtight lids by duplicating the lid of a
paint can.

The pneumatic tire was invented by John Boyd Dunlop in 1888 for
use on push-bikes. Boyd also invented the word “pneumatic”.




