
Create an awareness of current trends in technology.

Intel

MicrosoftDTV

Playstation



Offer tips on maintenance and repair of devices.

Intel Staples Support.com



Inform consumers how to save money.

Energy Star Verizon

NetZero Boost Mobile



Provide information on communication safety.

People Finders Secure Enterprise 3MVerizon 



Lifestyle trends affect consumer choices.

AT&T Microsoft Windows



Gift giving ideas inspire shoppers.

CVS
Fox

T-Mobile



News of popular games and sports motivates 
consumers.

Warner BrothersNintendo DS

Screenvision



Entertaining ideas help attract music lovers.

Radio Disney Logitech TivoliDolby



Reach more people by covering 
more media

¨ Traditional Media
¤ Newspapers:  100 to 400 

placements
¤ Radio: 300 to 400 on-air 

placements
¤ TV: 100 to 150 on-air 

placements
¤ Spanish Media: 10 to 25 

placements in newspapers
¤ African-American Media: 

10 to 25 placements in 
newspapers

¨ Online
¨ 1000+ online news sites
¨ Social media
¨ Twitter feeds to editors
¨ SEO
¨ Blogging
¨ Anchor texting and 

hyperlinking
¨ RSS feeds in XML
¨ Podcasting
¨ YouTube CSNN Channel



Reports Include Impressive Results

¨ E-clips 
¨ Circulation and readership 

figures

¨ Market rankings

¨ Page views

¨ Unique visitors per month
¨ AQH

¨ CUME

¨ Ad value equivalency

Graph Data: As of 3/20/2018, LinkedIn generated 3756 news articles in 59 different states with a readership of 34,066,080. The 
sites it was on were viewed by 75,332,728 unique visitors per month. Additionally it was viewed 404 times on www.napsnet.com. 
The print placements had an approximate ad value of $126,446.48, based on column inch rates.
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Reach The Wealthiest And Most Populous 
Communities

¨ Newspapers, radio stations and TV stations are supported by local 
advertisers.

¨ Advertisers will spend money where they are going to get the best ROI.

¨ Publications and stations tend to exist where advertisers are willing to 
spend.

LinkedIn



NAPS Technology Clients



Reports include impressive results

¨ E-clips 
¨ Circulation and readership 

figures

¨ Market rankings

¨ Page views

¨ Unique visitors per month
¨ AQH

¨ CUME

¨ Ad value equivalency



Reach the wealthiest and most populous 
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